Since the beginning of the 21 st century, more and more cultural factors have been infiltrated into economic activities, which makes the economy gain new developmental forms and motivations. It has become the most fundamental, the most difficult to replace and imitate, the most lasting and the most core competitive advantage in a comprehensive national strength competition. Healthy and mature cultural industry is an important embodiment of the city's soft power, so the development of Jiangsu local cultural industry characteristic will become an important part of local economic development. It is very necessary to vigorously support and develop local characteristic cultural industry, commit to promote Jiangsu excellent culture and improve the competitiveness of cultural industry.
2. An Empirical Study on the Development of Jiangsu Cultural Industry
Questionnaire Design & Research Hypothesis

Questionnaire Design
This study obtains the required data by questionnaires. The related projects expressions in questionnaires are modified and determined on the basis of relevant literature and pre-research. The questionnaire design is organized in a qualitative and quantitative manner. For the quantitative method, the study uses Likert scale and the indicators use a five-point scoring method, 5-point means that the enterprise has the largest actual degree in the project, 4-point, 3-point and 2-point mean that the actual degree decreases in sequence, and 1-point means the degree is minimum or almost no. The survey object of this questionnaire is the managerial staff of Jiangsu cultural industry and the survey is conducted in March, 2016. A total of 188 questionnaires are distributed, and 167 are collected, the recovery rate is 88.8%. Among them, the effective questionnaires are 139 and the effective rate is 73.9%. According to Roscoe, sample sizes greater than 30 and less than 500 are appropriate for most studies. So the sample size of this study can basically guarantee the stability of the model estimation results [4] .
Variable Measurement
1) Measurement of self-organizing resources Self-organizing resources can be summed up as cultural deposit and agglomeration effect [5] , and cultural deposit can be divided into: local historical and 
Research Hypothesis
The purpose of this chapter is to explore the impact of self-organizing resources 
Empirical Analysis and Results
Through the factor analysis,the index values SKS1, CKS5 and DKP3 are removed and others load value are all higher than 0.5, the KMO values of four composit latent variables are 0.735, 0.877, 0.872 and 0.707, all higher than 0.7. And it is suitable for factor analysis. Bartlett's sphericity test gives an associated probability 0.000, making it ideal for factor analysis.
AMOS software is used to analyze the data, and the data is validated firstly.
The validation includes the goodness of fit of the whole model and the support of theoretical assumptions. Table 2 is the index of model fit.
According to the indexes of the overall fit in Table 2 and the standard of the indexes,it is indicated that the overall model fit is acceptable. The fit is past and the hypotheses verification results are in Table 3 . 
Conclusions
This chapter constructs the research frame through the literature research, selects the enterprises engaged in the culture industry in Jiangsu as the empirical research objects, analyzes the relations between the industrial environment, the cultural brand and the self-organization resources and obtained the above several variables path. The conclusions of this paper are as follows:
1) Cultural deposit and cultural brand development are positively related.
In the SEM test, the hypothetical path coefficients of cultural deposit and cultural brand development are very significant, which also shows that the local four-color culture in Jiangsu plays a positive role in the development of corporate brand.
2) The relationship between agglomeration effect and cultural brand development is not significant.
The factor analysis of agglomeration effect and cultural brand development has not passed the test, which indicates that the relationship between Jiangsu cultural industry cluster and cultural brand is not significant. This is not enough to develop the cultural agglomeration industry in Jiangsu, and the further development potential is huge.
3) Government behavior and opportunity advantage are positively related to the cultural brand development, while the relationship between external environment and cultural brand development are not significant.
In the three path hypotheses of industrial environment for the cultural brand development, the government behavior and opportunity advantage have passed the test, while the external environment has not. This may be that the surveyed small and medium-sized scientific and technological enterprises have a common problem: difficult to finance.
